WIN/SPR 23 Noncredit Survey Results*

*1,894 Respondents as of 4/17/23

Most Requested Sections (Respondents can make multiple selections):
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Accounting Basics for Small Busi..

Business Boot Camp

CERT (Emergency Training)
Computer Mumerical Control {C...
Customer Relations

Emerging Leaders

English as a Second Language [...
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Preferred Modality:
MVC Noncredit Modality Preference

M In-Person

M Online

Norco Noncredit Modality Preference

M In-Person

M Online




RCC Noncredit Modality Preference

M [n person

M Online

Time/Day of Week Preferences (In-Person):

When MVC Students Want to Take
Noncredit (In-Person)

B Morning
H Afternoon
 Evening

Weekends




When Norco Students Want to Take
Noncredit (In-Person)

B Morning
m Afternoon
M Evening

Weekends

When RCC Students Want to Take
Noncredit (In-Person)

B Morning
H Afternoon
M Evening

weekends




Noncredit Generation Data:

Noncredit Generations @ MVC

M Boomers (1946-64)
Gen X (1965-80)

 Millenials (1981-96)

B Gen Z (1997-2012)

Noncredit Generations @ Norco

B Boomers (1946-64)
Gen X (1965-80)

m Millenials (1981-96)

B Gen Z (1997-2012)




Noncredit Generations @ RCC

m Boomers (1946-64)
Gen X (1965-80)

 Millenials (1981-96)

B Gen Z (1997-2012)
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