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CALL TO ORDER
The District Marketing and Communications Committee (DMCC) meeting called to order at
9:02am. VC Goldware had the committee introduce themselves to one another.

APPROVAL OF MINUTES FROM NOVEMBER 7, 2025
Member Kerr motioned to approve the November 7, 2025 minutes and member Clarke seconded
(10 ayes).

CAMPUS MAPS

Member Clarke inquired if the committee wants to establish guidelines and/or make updates to
the current maps. Norco College (NC) likes their maps except that the digital map needs to be
updated to match the flat map. Moreno Valley College’s (MVC) flat map was updated recently
and it matches the digital map. Guest LoVerso requested that updated maps are shared with the
ER&SC team for future use, accuracy and catalog uses. It was discussed that there needs to be
a process, flow and guidelines established for how maps are updated Districtwide. ER&SC
formerly worked with Facilities for map updates and Janelle Wortman from Riverside City College
(RCC) might have a draft process for map updates. Travonne Bell and Ron Kirkpatrick should be
contacted for feedback about their map update process.

Member Clarke shared 3D maps have been created for the three colleges and the ER&SC team
has not been directly involved in the creation of these historically as these are created by a third-
party vendor. Campus tours maps are panoramic video production to walk from place to place
like Google maps’ street view and are contracted out for creation.

At the next DMCC meeting there will be a draft overall process/procedure and charge for all
mapping which allows flexibility for campus tours which starts off flat maps. This will help with a
central repository for maps and future use of the maps.




LOGO CREATION

Each campus has different logo creation processes and a guideline document would be helpful.
The members discussed RCC does not have a logo policy, but RCC follows the Branding
guideline and the Marketing committee assists with reviewing the logo requests. At MVC, Kris
LoVerso works with the team on logo creation. NC is the only college that tried to establish a logo
creation process but the Marketing committee has dissolved. It was agreed that there should be
distinguishment of visual marks and logo creation Districtwide which will capture best practices,
Al and the purpose of the logo.

PHOTOGRAPHY GUIDELINES

The District would like to establish an institutional focused photography guideline like the
videography guidelines that were drafted. There is a draft procedure that is being reviewed by the
ER&SC department for style, layout, copyright and printing. Member Vargas requested that
naming be consistent with shortcut names, tagging and coding photos for easy access.

UPDATES
The college representatives shared updates about campus activities, marketing, advertising,
enrollment campaigns, student focus and student support.

ADJOURN
The DMCC meeting was adjourned at 10:01am.




